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IMPORTANT DATES

Passover Saturday, March 27 — Sunday, April 4

First Thursday Thursday, April |

Ul Spring FB Game Saturday, April 3

Easter Sunday Sunday, April 4

WSU Family Weekend Friday, April 9- Sunday, April | |

Tax Day Thursday, April 15 (IRS postponed until May 17, potentially June)
Ul Parent & Family Weekend Friday, April |6 — Sunday, April 18

Co-op Annual Meeting Saturday, April 17

Earth Day Thursday, April 22

Stop Food Waste Day Wednesday, April 28

MONTH-LONG PROMOTIONS

Idaho Craft Beer Month
Earth Month

CO-OP DEALS + FRESH FLYER CYCLES

April A Wednesday, March 3| — Tuesday, April 20
*Fresh Flyer submissions due Wednesday, March 24

April B Wednesday, April 21 — Tuesday, May 4
*Fresh Flyer submissions due Wednesday, April 14

May A Wednesday, May 5 — Tuesday, May 18
*Fresh Flyer submissions due Wednesday, April 28
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VIRTUAL FIRST THURSDAY LINEUP

Snake River Seed Cooperative

Gear up for gardening season with Snake River Seed Cooperative seed packets! Farmers in the
Snake River Seed Cooperative work to ensure that invaluable seeds and seed saving knowledge
are shared with the local community. The Co-op carries over 350 varieties of seeds grown by
over 50 small-scale family farmers.

Potting Shed Creations

Potting Shed Creations are compact seed growing kits in beautiful packages (think seeds in a cute
bag, in a jar, orin a pail'). Made in Troy, Idaho, these growing kits make great gifts, or provide an
easy indoor garden. A variety of seed growing kits can be found in the kitchen/canning area.

White Pine Hummus

Troy, ldaho resident Char Stevens founded White Pine Hummus in September 2019. To create
her super-local product, Stevens sources garbanzo beans grown on the Palouse by a 4th
generation farming family, and brings the hummus to life in one of Moscow’s commercial kitchens.
Find White Pine Hummus near the refrigerated salsas and dips.

Hunga Dunga
Hunga Dunga Brewing Company creates beers with bold flavors in their unique location, earning
kudos from beer enthusiasts and foodies alike. Housed in the renovated grain warehouse on

Jackson Street, co-owners Graham Lilly and Nate Suhr opened the brewery in July 2016. A
delicious variety of Hunga Dunga beers can be found in the Co-op’s beer cooler.
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APRIL CO-OP KIDS TO GO!

Co-op Kids To Go activity kits can be picked up each Tuesday from any cashier. Please direct any
interested families to email marketing@moscowfood.coop to be added to the list.

Tuesday, April 5: Feasting Frog

Tuesday, April 12: Bird Nest Making
Tuesday, April 19: Planting Seeds

Tuesday, April 26: Palouse Land Trust Activity

MONTH-LONG PROMOTIONS
IDAHO CRAFT BEER MONTH - April | — April 30
Week |: Hunga Dunga Brewing Company, Moscow
Monday, April 5: OPA
Friday, April 9: Freefly Pilsner
Week 2:
Monday, April 12: McCall Brewing, Hazy Jones
Friday, April |6: Sockeye Brewing, Boise — Sockeye IPA
Week 3:
Monday, April 19: Mad Swede, Boise — Naked Sunbather
Friday, April 23: Mad Swede, Boise — Longship IPA
Week 4:
Monday, April 26: Grand Teton Brewing, Victor — Parks IPA
Friday, April 30: Grand Teton Brewing, Victor - Black Cauldron Imperial Stout

e The Marketing Department has worked with Center Store to feature the above Idaho
breweries.

e The Marketing Department will take photos of each brew and share them in twice-weekly
social media posts. The information on each ldaho brewery and beer variety will be
shared on the website - https://www.moscowfood.coop/idaho-craft-beer-month.

o The Marketing Department will create short stop-motion videos of labels to be shared via
social media.

o The Marketing Department will work with the breweries or use their readily-available
information focused on flavor profiles of the featured beers to post online.
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EARTH MONTH - April | — April 30

Food co-ops have always had a strong connection to providing a more sustainable, Earth-friendly
way to shop and do business. The Marketing Department
will be working with various store departments to
advertise and promote the many eco-friendly options
available throughout the store.

o The Marketing Department will advertise the
many ways customers can take eco-friendly action
throughout the store, like opting in to e-receipts at the
register, enrolling in Bike Benefits, donating accepted
plastics to TREX, bringing in reusables to be rewarded via
Dime in Time, enjoying the Sustainable Silverware
program, and more, via social media and the website
(https://moscowfood.coop/earth-month))

e The Marketing Department will create a Sustainable Shopping Guide that will be available
as a PDF embedded in the website that will read like a digital magazine. The guide will
share information on shopping in bulk, eco-friendly household swaps, sustainable products
available across the store, produce storage, and more. The
guide will also be shared through social media outlets and
the enewsletter.

e The Marketing Department will create and display |2-up
shelf signage on sustainable products across the store. This
logo will highlight eco-friendly and sustainable
products throughout the store. 2>

e The Marketing Department will design and order Earth
Month stickers to sell.

6}' rth Mo“&\‘

Eco-Friendly
Household Swap!

Plastic Free Challenge

Inspired by our friends at Mississippi Market, we're hosting a Plastic-Free Challenge this
April.

What this means:

e Co-op shoppers are encouraged to reduce single use plastic consumption and to make
more environmentally sustainable choices.

e Marketing will support this campaign by engaging our audience on Facebook through
twice-weekly social media posts on ways to reduce plastic. Marketing will also add this
challenge information to the Earth Month landing page.

e The Marketing Department will highlight the Co-op’s premium packaging in conjunction
with the plastic-free challenge. This includes promotion of compostable deli packaging,
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compostable produce bags, Sustainable Silverware program, eco-friendly cupcake
packaging, returnable hard plastic deli containers (launch date TBD), mason jar soup
program (relaunch date TBD), launch of sippy lids at the Coffee Bar (launch date TBD).
Moscow Food Co-op Sustainability Committee will create at least two blog posts that will
also be shared via social media, specifically about household swaps, composting, recycling,
and our in-store sustainability efforts.

The Marketing Department has created a guide to shopping in bulk that is available as a
downloadable PDF and as a mobile-friendly website.

The Marketing Department will create at least two short videos on easy swaps to share
on social media.

The Marketing Department will promote products in environmentally-friendly packaging
across the store twice weekly on social media.

Dime in Time Program Promotion - “Saving the planet supports your community”

The Co-op is proud to offer double token days on Thursdays in April.

The Marketing Department will schedule social media posts reminding shoppers to bring
cups + bags for their token reward.

The Marketing Department will share more information on recipients and how to apply
for the program.

The current recipients will be extended through June to allow us to align recipient rollover
with the fiscal business quarters. Look for new DIT recipients in July!

Bulk Promo
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The Bulk Department will be running promotions each week, Wednesday — Friday for the
duration of Earth Month.
»  Week |,4/7 —4/9: 20% off
*  Flour
»  GF Flour
*  Wheat Berries
* Week2,4/14-4/16:
= Doma-$2 off/lb
» landgrove - $| off/Ib
= Café Mam —20% off/Ib
»  Week3,4/21 —4/23:20% off

=  Nuts
= Seeds
*  Snacks
= Week4, 4/28 —4/30: 20% off
= Rice
=  Beans
= |entils



e The Marketing Department will share week-by-week bulk promotions on social media and
on website.

e The Marketing Department will create and display | | ”x17” for the both entrances to the
aisle on bulk to feature the week-by-week deal.
e The Marketing Department will create and display shelf signage for the reusable bags
display in bulk and signage calling attention to the paper bag station.
e & The Marketing Department will create and
display quarter-sheet (4.25"x5.5”) laminated signs in the
Learn Bulk Department to share how to easily access the
mobile website dedicated to shopping in bulk. These
how to signs will stay up following Earth Month.
shop in e The GM coordinated a giveaway opportunity
bUIk' with Café Mam. We will run this in conjunction with the
bulk sale on Coffee & Tea. The giveaway will be
e e oo on administered through Instagram for engagement in the
Plastic-Free Challenge.

e The Marketing Department will share content
through the blog and social media channels focused on
pairing bulk recipes with earth-friendly
materials/products (eg. Sale on bulk tea, feature to-go
mugs, If You Care reusable tea bags, tea strainers).

SCAN ME

Home Goods/Merc

e The Marketing Department has worked with Center Store to create a list of eco-friendly
products available in the store. The Marketing Department will promote items on the list
throughout the month via the website, enewsletter, social media platforms, and will also
feature them in the Sustainable Shopping Guide.

e The Marketing Department will feature photos of the products, as well as the link to the
item in the Ecommerce platform for ease of use while shopping online.

e Center Store buyers will create engaging displays of eco-friendly products around the
store.

e Products/brands include:

o Stasher

Klean Kanteen

Produce bags

Coffee sealers

Eco Bags products
= Nut milk bags
* Produce + fruit bags

o Beeswax wrap

Bamboo silverware

o Reusable drink wear
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= Logo MIIR tumblers
= Logo Nalgene water bottles
= Reusable straws/bamboo silverware (already have these)
* Eco Teas —tea straws
o General housewares
= Anchor (glass) containers
= |f You Care products — parchment, baking sheets, sandwich bags, twine,
aluminum foil, coffee filters
=  Full Circle Home products — dish brushes, cloths, sponges
= Mrs. Meyers, Seventh Generation, Alure Nature First laundry soap
o Shopping bags/Chico Bags/African baskets
o General wellness
= Bamboo toothbrushes
= Reusable oils bottles, droppers, rollers, tins
= Salves in tins and non-plastic containers
= Epsom salts in paper bags
= Bar soaps, general + wooden soap dishes
= Go Toobs
= Reusable makeup remover pads
o Branded reusable bulk bags
o Sustainable body care, including bulk body care

Endcaps

e Center Store will set up an endcap featuring 2-3 brands of eco-friendly soap products,
including Seventh Generation and Mrs. Meyers. The Marketing Department will share a
social media post to promote it.
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